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A Study of Problems & Prospects of Make in India

Mr. Sangapal Prakash Ingle

Abstract: ' ; _

Foreign direct investment is play a very vital role in the (!evelopment of nat'lon thrm:egl; r;]ncll:;;i :tl
production, enhance competitiveness through transfer of domesﬁc tec!jnology, alsq it g;n;’f,a anuFt)”actufing
opportunities. The main idea of “Make in India” is to ma'ke Indiaas a manufa;turmg hu ] mlt g
super power in the world. And the world also sce to India as a global economic power ouse”. e
job creation &, skill enhancement, manufacture in India & sell products Worlf]WldC.. It get well suppo '
industrial leaders from India & abroad also. If our government continues Make in India campaign in systematic
manner then definitely we will see the desired impact of it to make India as a Manufacturing hub”.

Introduction:

India is a rich country in natural resources. Make in India is an initiative of the Government of

India, which is encourage to companies to manufacture their products in India. “Zero Defect Zero Effect”
is a slogan coined by Prime Minister of India; Narendra Modi which signifi

wherein products have no defects and the process through which product
environmental & ecological effects. The slogan object also is to prevent prod
from being rejected by the global market. Make in Maharashtra is an initiative
of Maharashtra state on the sidelines of the make in India initiative. The main

es production mechanisms
is made has zero adverse’
ucts developed from India
started by the Government
aim is to create a business

Objectives of the Study:
1) To study of problems & prospects of Make in India.
2) To know the employment o
Research Methodology :
This study is based on seconda
research papers, internet, agriculture
Needs of the Study :
The need of this study is to focus on
the economic development of the nation,
Prospects & Problems of Make in India :

. Prospects :

* Make in India is an initiative of th
domestic, companies to manufacture their products in India. It was launched by Prime Minister Narendra
Modi on 25 September 2014. India would emerge, after initiation of the Programme in 2015, as the top
destination globally for foreign direct investme;

! It, surpassing China as wel] as the United States. To our
hation make as a “Manufacturing hub” through increase in investment, create favourable business

pportunities & skill enhancement under Make in India.

ry data. It is collected from books, Ma

gazines, journals, articles,
reports, other publications, etc.

problems & prospects of Make in India. It will contribute in

e Government of India to encourage multi-national, as well as

: India campaign started by
esigned by Wieden & Kenned It

& job creation in 25 sectors of the economy. These are - e S s
1. Automobiles 2. Automobiles Components W
4. Biotechnology 5. Chemicals 6. Construction
7. Defence Manufacturing 8. Electrical Machinary ) W
10. Food Processing 11. IT & PBM M
13, Mining 14. Media & Entertainment W
16. Pharmaceuticals ~ 17. Ports W
19. Renewable energy - ZWW
22. Textiles & Gatment 23. Thermal ower He\
ol \P\ -_lounsm & Hospitalj
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The Indian government permitted 100% FDI in all the abov.e sector§, except for spac.e'(74%)’
defence (49) and news media (26%). And the initiative also aims at 'hlgh. quality stapdard§ &mmnpi‘zing
the impact on the environment. It hopes to attract capital & technological investment in India. The Ministry
of Defence is auctioning a 600 billion (IS$8.8 billion) contract to design & build a fighting infantry
combat vehicle in India. And this contract will be awarded in 2016. In Feb. 2016, Lockheed Martin stated
that it was “ready to manufacture F-16 in India & support the Make in India Campaign®, although it did
not announce any time frame. Between September 2014 & November 2015, the government received
1.20 lakh crore (US$18 billion) worth of proposals from companies interested in manufacturing electronics
in India. 24.8% of smart phones shipped in the country in the April-June quarter of 2015 were made in
India, up from 19.9% the previous quarter. .
Problems: There are some obstacles in way of Making of India like inadequate mfrastructure'&
lack of skilled manpower. India has a job problem. Millions of families d-epend on low_productw;z
agriculture for a living as a result. RBI Governor, Raghuram Rajan says, in the economic su'rc\)fsz i
2012-13, chapter on “Seizing the Demographic Dividend”, He says, “Whlle industry is c'rea:lor:s gnco;nes
many such jobs are low productivity, non-contractual jobs in the unorgam.ze.d sector, Offfrmﬁem ot i1;
little protection & no benefits. Service jobs are relatively high productivity, but employ
1 been slow in recent years.” 3 »
Sewmei\hresading economist saidythe big challenge for ‘Mak.e in India’ campaign w.ozl:tf;;l]cee;;::t;:;
comparison with China’s ‘Made in China’ campaign. The .Chma launched the campaign 2
i i ini i “India should constantly keep up its strength so as
as India seeking to retain its manufacturmgf prtow.ezs.S ST
ina’ in the manufacturin . ; :
° Oumzzzo(r::ilr;: tsoslgapilrlfar_liuli(cl}:lkarni, director, JSW Cement adds, “In the last dec.ade, the clougt-ry S gl:owth
was mainly driven by the service sector and manufacturing had taken a backseat. Th1§ has resu t-e 1rt1hen gineers
from the best engineering colleges and managers from the best manager.nent 1.nst1tutes Joining the service
sector and not manufacturing. The country on one hand stopped producing skilled tf:cthIans,.but on the
other, is flooded with unemployable university graduates. It is high time that our education s”ystem is reforme.d
by introducing a dual education system & vocational schools in line with the Germgn model‘, }{e suggests.India
needs to make laws more business friendly related to labour, tax & land. Also 1mPr0ve its mﬁ‘asﬁucture &
slash red tape for a manufacturing revival and for creating jobs for its largely unskilled workforce.

Conclusions:

The main idea of “Make in India” is to make India as a “manufacturing hub”, manufacturing super
power in the world. It focuses on job creation &, skill enhancement, manufacture in India & sell products
worldwide. It get well support from industrial leaders from India & abroad also. If our government
continues Make in India campaign in systematic manner then definitely we will see the desired impact of
it to make India as a Manufacturing hub”. Make in India is an ambitious project, but it is one that India
desperately needs to kick start and sustain its growth momentum. With relentless policies towards this
end, it is possible to make India the manufacturing powerhouse sector in the world. There is need to
attract more & more domestic & foreign industrialists towards India. , ’
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